
Mark your calendars now and 

plan on attending this monthõs 

meeting of the Macoupin Coun-

ty Amateur Radio Club at 7:00 

pm on Wednesday, March 6.  

We meet on the second floor 

of the Macoupin County Sheriff 

Department, 215 S. East Street, 

Carlinville, IL 62626. 

Prior to the club meeting the 
club has an informal dinner gath-

ering at Renoõs Pizza  in the 

Carlinville Square starting  

around 5:00 pm. 

This monthõs presentation im-

mediately after the business 

meeting will feature òTower 

Safety and City Ordinancesó by 

Tim Coonrod, KC9HQA.  A 

program that you will not want 

to miss. 

The club also offers FCC license 

exams after the meeting.   

 

K9MCE Club Meeting on Wednesday 6 March 

John Nalezyty, KD8KVO QSL!  

A few months ago, Ron-KO0Z 

put on a program entitled, òThe 

Importance and Art of QSLingó 

and club member John, 

KD8KVO was inspired to cre-

ate his own QSL card which he 

proudly displayed at the Febru-

ary meeting.  John lives in Staun-

ton, IL and his personalized QSL 

card depicts a picture of his 
QTH along with his antennas 

and a tornado which indicates 

his interest in the Sky warn 

program.    FB John, well done!  

Other club members are also 

following in Johnõs footsteps.  

Garry KC0QLW is working on 

his QSL card and it too will 

feature a picture of his shack.   

Perhaps as soon as it is com-

pleted, Garry will bring it to a 

meeting for all to see! 
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Thursday, February 7 started 

off like most other days in cen-

tral Illinois, which is to say not 

too terribly cold or buried in 

frozen precipitation.   However 

on this date, 201 years ago the 

New Madrid fault line became 

active which resulted in trem-

blers being felt as far away as 

New England.  In fact, the Mis-
sissippi and Missouri River 

channels were shifted west-

ward by a few miles as a result 

of the earthquake. 

Fortunately, nothing anywhere 

near as severe as that was in 

the offing for the day, but it is 

always a great idea to be pre-

pared and Illinois Emergency 

Management Agency decided 

to test emergency prepared-

ness in the event that another 

earthquake were to occur.  

Towards that goal, the Great 

Central U.S. Shake Out came 

about and this afforded Debbie 
Ochu, KC9ULA a chance to 

educate her middle students 

about the importance of earth-

quake preparedness by using 

the very useful and informative 

materials found on the Illinois 

EMA website over her class-

room smartboard. 

As a follow up to the schoolõs 

earthquake drill she then acti-

vated her HT and made a con-

tact with Jim Pitchford, N9LQF 

located in the Macoupin Coun-

ty EMA office in Carlinville via 

the WS9V repeater. 

Jim acknowledged Debbieõs 

check-in and thanked her for 
her participation. Afterwards, 

Debbie reported that her stu-

dents thought that the whole 

activity was òway too cool!ó  

High complements indeed from 

media jaded preteens!   

 

NorthMac Middle School Participates in Great Central U.S. Shake Out.  

 

New K9MCE Operating Award!  

cannot have fun in optimizing 

their stations.  So towards that 

end the K9MCE 3 Grids Certif-

icate of Achievement Award 

now exists!  The idea is to have 

club members optimize their 

stations for VHF/UHF simplex 

operation.  Most club members 

operate FM.  What would hap-

pen if the WS9V repeater were 
to be damaged or otherwise in 

use during an emergency and 

Jim needs us to handle traffic 

for the county on simplex fre-

quencies?  Could you work 

three grid squares?  Itõs not 

that hard to do.  Club mem-

bers could go to adjoining grid 

squares and experiment with 

new antennas.  To get the 

award youõll need to show a 

club officer three QSL cards 

proving two-way simplex 

contacts with three grid 
squares using 2 meters, 1 1/4 

meters or 70 cm from a fixed 

location.  Suggested frequen-

cies: 144.520, 223.500, 446.000. 

Providing emergency communi-

cations is the primary reason 

for amateur radioõs existence 

according to the FCC.  Enhanc-

ing the radio art is another 

stated reason and combining 

the two makes good sense.  Jim 

Pitchford, N9LQF; Macoupin 

County Emergency Manage-

ment Director is counting on 
club members to be in a posi-

tion to render emergency com-

munications (EMCOM).   

Thereõs no reason why ops 

òWorking three 

different grid 

squares is not 

that hard to do 

and it can be a 

great deal of 

fun! 

Page 2 K9MCE QSN  

Debbie, KC9ULA par-
ticipating in earth-

quake drill and 
demonstrating ham 

radio to her class.  



Jim Pitchford, N9LQF has an 

interesting idea for a future, fun 

club event that could grow into   

a multi-club effort.   

In essence, Jim proposes that 

we activate as many Illinois rest 

areas as possible.  There are 

thirty rest areas in our state.  

Perhaps we could tackle one 

region at a time and put these 
rest areas on the air.  We 

could do it as a club project or 

if weõre more ambitious per-

haps make it a special event.    

We could use VHF/UHF and 

HF to activate these roadside 

rest areas.  We could create an 

award and maybe entitle it 

Illinois WARS (Worked All 

Rest Stops)! 

Besides having fun, this project 

would go hand-in-hand with the 

newly created 3 Grid Award.  

More importantly, Jim said that 

the State of Illinois plans to use 

these Rest Stops as staging 

areas for local   

disasters and ham radio is an 

integral part of providing com-

munications.  Are we up to the 

task? 

Director:  Dick Isely, W9GIG; w9gig@arrl.org 630-584-3510 

 

Vice Director:  Kermit Carlson, W9XA, w9xa@arrl.org; 630-

879-0983 

 

Illinois Section Manager:  Tom Ciciora, KA9QPN, 

ka9qpn@arrl.org  815-498-4929 

A Roadside Proposal... 

Your ARRL  Central Division Contacts:  

New 24 GHz World Record Set! 

W5LUA used a 2.4 meter off-

set fed dish with 100 watts 

from a TWT.  VK3XPD used a 

3 meter center fed dish with 12 

watts. 

This is no small accomplish-

ment!  Congratulations to 

W5LUA  and VK3XPD! 

On January 14, 2013, Al Ward, 

W5LUA of Allen, TX made a 

two-way QSO with Alan 

Devlin, VK3XPD of Camber-

well, Australia using JT4F on 24 

GHz via EME (Earth Moon 

Earth)! 

This QSO set a new world 

record on this band for a dis-

tance of 14,497 km between 
the stations (not counting the 

distance to and from the 

moon).   

14,497 km path 

between Allen 

TX and 

Camberwell, 

Australia using 

24 GHz and the 

moon! 
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Thanks to the dedicated efforts 

of Jim Pitchford, N9LQF there 

is now a comprehensive list of 

Echolink nodes within the State 

of Illinois that are known to be 

in good, working order.   

These nodes are very useful 

and can prove to be lifesavers 

during an emergency.  Jim 

points out that if an ham opera-
tor is within range of any of 

repeater with Echolink node 

then it is possible to be linked 

back to the WS9V repeater. 

If you are traveling in southern 

Illinois and a local repeater has 

an Echolink node then connect-

ing with WS9V is as simple as 

entering #117935 to access 

Skipõs repeater and when fin-

ished just press # to bring 

down the link.  If youõre at a 

home computer or if you have 

a smartphone there is an app 

for Echolink.  Visit http://

www.echolink.org/ for more 
information regarding Echolink 

and to download the program.  

The program is free and there 

isnõt too steep of a learning 

curve associated with it.  The 

list of Illinois Echolinked Re-

peaters  can be found on page 

28 in this issue of K9MCE 

QSN.s  Thereõs also an excel-

lent QST article on p. 44 of the 

February 2003 issue. 

 

 

Echolink Itõs  Useful, Itõs Fun and Itõs Free! 

Macoupin County ARC Mission Statement  

ARRL Needs Your Assistance! 

ƛƴŦǊƛƴƎŜƳŜƴǘǎ ŀƴŘ 
ǘƘǊŜŀǘǎΦ  .ƛƎ ōǳǎƛƴŜǎǎ ƛǎ 
ǇŜǊǎƛǎǘŜƴǘ ƛƴ ǘƘŜƛǊ ǇǳǊπ
ǎǳƛǘΣ ŀƴŘ ǿŜ Ƴǳǎǘ 
       ǊŜƳŀƛƴ Ƨǳǎǘ ŀǎ ǇŜǊǎƛǎπ
ǘŜƴǘ ƛƴ ƻǳǊ ǾƛƎƛƭŀƴŎŜ ǘƻ 
ǇǊƻǘŜŎǘ ŀƴŘ ǇǊŜǎŜǊǾŜ ƻǳǊ 
Ƴƻǎǘ ŎǊǳŎƛŀƭ ǊŜǎƻǳǊŎŜΦ   
 
       tƭŜŀǎŜ ǎǳǇǇƻǊǘ ǘƘŜ 
нлмо {ǇŜŎǘǊǳƳ 5ŜŦŜƴǎŜ 

CǳƴŘ ǘƻŘŀȅΦ  ̧ ƻǳǊ Ŭƴŀƴπ
Ŏƛŀƭ ǎǳǇǇƻǊǘ ƛǎ ŜǎǎŜƴǝŀƭ 
ǘƻ ǘƘŜ 
       !ww[ϥǎ ƻƴƎƻƛƴƎ 
ŜũƻǊǘǎ ǘƻ ǎŀŦŜƎǳŀǊŘ !Ƴπ
ŀǘŜǳǊ wŀŘƛƻ ǎǇŜŎπ

ǘǊǳƳΦ  ¢Ƙŀƴƪ ȅƻǳΗ  

 

       9ǾŜǊȅ ŘŀȅΣ ƳƻōƛƭŜ 
ōǊƻŀŘōŀƴŘ ǇǊƻǾƛŘŜǊǎ ŀƴŘ 
ƻǘƘŜǊ ǘŜŎƘƴƻƭƻƎȅ-ǊŜƭŀǘŜŘ 
ƛƴŘǳǎǘǊƛŜǎ ǘǊȅ ǘƻ Ŝƴπ
ŎǊƻŀŎƘ ƻƴ 
       !ƳŀǘŜǳǊ wŀŘƛƻ ŦǊŜπ
ǉǳŜƴŎƛŜǎΦ  ̧ ƻǳǊ ǎǳǇǇƻǊǘ 
ǇǊƻǾƛŘŜǎ Ǿƛǘŀƭ ǊŜǎƻǳǊŎŜǎ 
ǘƻ ƘŜƭǇ !ww[ ǎǘŀũ ŀƴŘ 
ǾƻƭǳƴǘŜŜǊǎ 
       ǿŀǘŎƘ ŦƻǊ ǇƻǘŜƴǝŀƭ 

Help protect 

the amateur 

radio spectrum! 
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Echolink is a free pro-
gram that allows you 

to explore the world 
from your radio or a 

computer!  

We, the undersigned, being desirous of securing for ourselves the pleasures and 

benefits of the association of persons commonly interested in Amateur Radio, by 

promoting civic interest, specific application, social activities and developing indi-

vidual efficiency, while improving the general interest in amateur radio, do ordain 

and establish this Constitution and By-Laws of the Macoupin County Amateur 

Radio Club Inc., a non-profit corporation. We do further agree that in pursuit of 

these purposes, this organization shall be non-sectarian, non-partisan and that it 

shall lend neither support nor influence to any political party or candidate for of-

fice. The Macoupin County Amateur Radio Club Inc., shall afford all persons, 

regardless of race or creed and equal opportunity to join, participate, hold office 

and enjoy in the benefits of this organization and the challenges of amateur radio.  



It is with sincere and deep 

regrets that K9MCE QSN an-

nounces the passing of Tim 

McDonoughõs mother-in-law, 

Ruth Lankford.   

Macoupin County ARC club 

treasurer Jim Pitchford, N9LQF 

sent a $35.00 check on behalf 

of the club in memoriam of 

Ruth Lankford to the Logan 
Street Baptist Church building 

fund in Mt. Vernon, IL. 

The Macoupin County Ama-

teur Radio Club again wishes to 

express its condolences to Tim 

McDonough, N9PUZ and Teri 

McDonough, K9TML. 

444.250 (103.5pl) 

146.865 (103.5 pl)

REPEATERS:   

K9MCE QSN is a monthly publication of the Ma-

coupin County Amateur Radio Club.  The club 

meets on the first Wednesday of the month at 

7:00 pm on the second floor of the Macoupin 

County Sheriff Department in Carlinville, IL. 

Editors:  Mark Kerhilikar, WD9HBF; 

mkerhilikar@gmail.com;  

Ron Ochu, KO0Z, ronochu.sky@gmail.com. 

Repeaters: 444.250, 146.865 both with 103.5 pl 

In Memoriam  

K9MCE QSN Contact Information:  

The Earliest Known Hacker...  

emerging technology of wire-

less radio from his boss Gugiel-

mo Marconi by making a two-

way transmission from the 

theater to another station lo-

cated in Poldhu, Cornwall UK.  

As Fleming is adjusting the 

apparatus a morse code mes-

sage begins to be received but 

it isnõt from the other station.  
The mysterious transmission 

accused Mr. Marconi of 

òdiddling the public.ó 

The origin of the unknown 

transmission was discovered 

and the article goes into fur-

ther depth over one of the first 

hackõs ever!   

For further reading go to 

http://www.newscientist.com/

article/mg21228440.700-

dotdashdiss-the-gentleman-

hackers-1903-lulz.html 

 

The editors of K9MCE highly 

recommend an on-line article 

òDot-dash-diss:  The Gentle-

manõs hackerõs 1903 lulzó found 

in the magazine New Scientist.  

This informative article sug-

gests that the very first hack 

from a hacker originated over a 

century ago. 

Evidently during a June after-
noon in 1903 at a lecture in the  

London Royal Institute theater, 

physicist John Fleming was 

preparing to demonstrate the 

Did you know 

that Marconi 

was hacked? 
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P.O. Box 253 

Carlinville, IL 62626-0253 



On Frequency With Charlie Ritter, KB9OXH  

KB9OXH is 

known as either 

Charlie or as 

Ritter!  
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Charlie, KB9QXH 
demonstrating his HF 

radio technique on his 
Yaesu FT 757. 

KB9OHXõs VHF/UHF 

Kenwood D -710 oper-
ating position.  

 As this monthõs column is being written the weather outside is mild as far as winters go 

in central Illinois.  Such was not the case, however, on the day Jim dropped by my QTH to see if I 

was ready to follow him over to Charlie and Wanda Ritterõs QTH so that he could introduce me.  

In fact there still was a light accumulation of snow from a few days ago and the northeasterly 

wind was absolutely bone chilling.  The high for the day managed to get into the teens.  A good 

day, for sure, to be inside where it is nice and warm.   

The Ritterõs live in Nilwood, IL which is just about three miles or so from my QTH in Girard.  

Iõve driven down IL Route 4 many times and outside of the Iron Sleds clubhouse, the town water 

tower and the home where Mark, WD9HBF 

picked up his Rohn 25G tower, I never thought 
there was much more to Nilwood in terms of 

noticeable landmarks.  I sure didnõt think that a 

ham operator lived there.  So when I parked my 

car just behind Jimõs SUV which was in front of 

the Ritterõs I was pleasantly surprised to see a HF 

wire antenna suspended over the 150 year old 

QTH that is home to Charlie and Wanda. 

 The northeasterly wind was cutting 

right through me and fortunately I didnõt have to 

wait at all to get out of that bone chilling wind.  

As I walked towards the front door I couldnõt 

help but smile at the lawn decorations that Char-

lie and Wanda have put out announcing they are 

pround grandparents!    I immediately felt a kin-

dred spirit and welcoming atmosphere!  As soon 

as I entered Jim, N9LQF introduced me to Charlie and his wife Wanda.  Immediately Wanda 

offered me a most welcome cup of piping hot, freshly brewed coffee!  Itõs nice to be sitting 

among friends! 

 One of the first things that I noticed about Charlie is that many of his friends call him 

Ritter.  Even his wife, Wanda, calls him Ritter!  I asked Charlie which name he preferred and he 

just chuckled and told me that either one works for him.  He doesnõt mind be called by either 

name.   He and Wanda then proceeded to tell me that down their street thereõs a church and 

the parsonõs young daughter would call Charlie, òRitter-Ritter.ó 

  Another thing I couldnõt help but notice is Charlie and Wandaõs lovely 150 year old 

home!  Theyõve kept it in great shape!  In fact, with the exception of four years, Charlieõs made 

Nilwood his home for his entire ninety plus years!  On the other hand, Ritterõs wife, Wanda lived 

on a farm northeast of Girard and just outside of Virden.  Wandaõs proud to be a farm girl!  As a 

young lady Wanda had heard of Ritter.  I almost asked her if hearing about Charlieõs reputation 

beforehand was a good thing, but she must have read my mind for she immediately added, òmy 

girlfriends said that heõd make for a very cute boyfriend!ó   They started dating and after Ritter 

left the Army they married.  Wanda told me that, òVirden still holds Charlie responsible for tak-

ing her away!ó 

 Even though Ritter managed to òstealó Wanda away from Virden, he first came to our 

countryõs call  to duty when a certain Mr. Adolf Hitler, a Mr. Benito Mussolini along with Emper-

or Hirohito decided to create havoc by unleashing World War II.  Charlie served in uniform for 

four years and two months with the 10th Combat Engineers, 3rd Division in the U.S. Army.  I 

asked him what did that entail and he replied, òWe blew things  up!ó  Ritter and his fellow sol-

diers  did some serious damage to the Axis powers by blowing up many strategic targets in their 

tours of Africa, Sicily and Italy under the leadership of General Clark. 

 

 

 



 

On Frequency with KB9OXH Continued...  

 

 

òBesides ham 

radio, Ritterõs 

other passions 

include his 

family and 

huntingó 
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Wanda Ritter along 

with their daughter 
Nikki enjoying a cup of 

coffee on a very cold 

February morning.  

 After his African and European tour of duty Charlie returned stateside and he and Wanda 

exchanged rings and vows.  With a wife in now in hand this returning WWII Vet decided to hang 

his shingle out at (A.C.) Allis Chambers in Springfield, IL building tractors, bulldozers and earth 

movers.  Ritter retired from them after working thirty-one years and retired at the age of 55. Wan-

da laughingly mentioned  that when he retired, òif you donõt think that wasnõt an adjustment with 

him under my feet all day long, well it was!ó Along with his stint building heavy operating equip-

ment, Ritter began dabbling with electronics in the early sixties working on TV sets for a local re-

pair shop.  Charlie enjoyed it until color came along later in the decade.  In the meantime, Wanda 

worked for a dress factory in Virden for thirteen years before it closed in 1961. 
  Ritterõs interest in radio began with CB.  He would get on the air using Citizens Band on 

the eleven meter band and he found that interesting.  However, another big passion of Charlieõs is 

hunting and the owner of some prime grade A turkey hunting property not only allowed Charlie 

access to his woods, he also introduced him to ham radio.  Charlie enjoyed chatting with an op in 

Pawnee and that prompted him to buy a book.  Charlie also knew Jim Pitchfordõs family and soon 

he and Jim were taking ham radio license classes in Carlinville in the nineties.  Charlie now has a 

general class license and he mostly enjoys listening to the bands.  He doesnõt talk much, but he sure 

enjoys listening to others.  Wanda doesnõt have much interest in getting a ham radio ticket, but she 

also enjoys listening to the ham radio conversations and she sees the hobby as a fun thing to keep 

Ritter occupied.  When asked what was his most important ham radio contact to date, Charlie 

replied, òSetting up a time for he and Jim to get coffee.ó  He also enjoys chatting with Chris, 

WB9SLM in Greenville, IL and Harold, WB9R in Decatur, IL. 

          
In addition to ham radio, Charlieõs other 
big passion, outside of Wanda, his daughter 

and his grandchildren, is hunting!  Ritter 

enjoys hunting deer with his shot gun.  As 

a matter of fact, Charlie made a lamp out 

of spent shot gun shells that proudly        

( HF antenna)                                                                         (Stealthy VHF/UHF Vertical)  

 
adorns the doorway between his kitchen and his family room.  I had to ask at his age, how does he 

endure the cold and Charlie smiled and Jim quickly told me that Ritter has what could best be de-

scribed as the òTaj Mahaló of deer stands. Evidently family and friends equipped this òdeer standó 

with a propane heater, plexiglass windows, beverages and a comfortable chair and a standard size 

door! 
Charlie and Wanda have their daughter Nikki and their two grandchildren Dustin, KC9HQC and 

DõLynn.  (Editorõs note:  DõLynn  is an excellent dental hygienist and a proud new mother!).  They 

also have great grandchildren John (13), Alex (7), Dustin (2) and one new baby at seven months 

old! 

 

 

 

 

 

 

 

 

 

 

 (Ritterõs shotgun shell lamp)                                                      (Charlie Ritter, KB9OXH) 

 
Ritter may not do a lot of talking on the radio but he does listen and if you ever need help or a 

good cup of coffee then why not give a call out on 444.250  to KB9OXH. 

   

A Nilwood landmark-the 

Iron Sleds clubhouse. 
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This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press releas-

es, market studies, and reports. 

While your main goal of dis-

tributing a newsletter might be 
to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new 

product. 

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your news-

letter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to a 

Web site and post it. 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

youõre trying to convey. Avoid 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-
torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

òTo catch the reader's attention, place 

an interesting sentence or quote from 

the story here.ó 
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picture or graphic.  
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the image near the image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

youõre trying to convey. Avoid 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-
torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

òTo catch the reader's attention, place 

an interesting sentence or quote from 

the story here.ó 
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